
YEAR 1 YEAR 2 YEAR 3 YEAR 4

Engage  
as a student

 » Take MCOM 200 and MCOM 207
 »Begin LEP courses and use the LEP to find a 
minor that interests you and complements 
your career goals.
 » Visit Education Abroad office to plan for 
potentional study abroad experiences. 

 »Meet with a Mass Comm Faculty advisor in 
your area of interest
 » Select a minor in this year at latest
 » Complete 200 level courses in Mass 
Communications. Work on 300-level 
courses in the core of your MCOM emphasis
 » Complete Goal 4 of the LEP (MATH 193 or 
STATS 193) by the end of this year.

 » Take MCOM 300
 » Take MCOM 400 this year or next after you 
earn at least 60 credits.
 » Try to complete most, if not all,  of the core 
classes of your emphasis
 » Apply and plan for graduation

 » Take MCOM 495 and 498
 » Consider an internship
 » Apply for graduation
 » Finish the minor and any remaining LEP

Engage  
your campus

 » Attend events sponsored by student 
organizations
 » Follow student organizations and other 
campus organizations on social media 
 » Attend Gear Up on campus 
 »Read, listen and watch campus media to stay 
knowledgeable about what is happening on 
campus.

 » Seek junior leadership in a club
 » Try to gain experience in an emphasis area 
outside of the one you are working on. 
Learn more about what the department 
does and how you can help in some way.
 » Strategic Communications majors should 
be engaging Husky Agency activities in 
some way by this year or next
 »Read, listen and watch campus media 
to stay knowledgeable about what is 
happening on campus.

 »Become an officer or leader in one of the 
student organizations
 »Read, listen and watch campus media to 
stay knowledge about what is happening 
on campus.
 »Read, listen and watch campus media 
to stay knowledgeable about what is 
happening on campus.

 »Be a student leader. Help train and recruit 
others to your student organization or to the 
program in general. Help conduct tours of 
students interested in our program and to 
our campus.
 »Read, listen and watch campus media to stay 
knowledgeable about what is happening on 
campus.

Engage  
your 
communities

 » Attend an event off-campus to learn more 
about the St. Cloud Community.
 » Attend a cultural light on campus.
 » Attend a sporting event
 » Consider yourself a storyteller who needs to 
see and understand the people you may be 
telling stories about
 »Read and watch content from media based 
in St Cloud especially—the St. Cloud Times, 
WJON, KNSI, etc., to keep informed about 
what is happening in the community.

 » Volunteer on or off campus, using your 
skills in mass communications if possible
 » Study abroad.
 »Read and watch content from  media based 
in St Cloud especially—the St. Cloud Times, 
WJON, KNSI, etc., to keep informed about 
what is happening in the community.
 » Follow key community leaders and 
organizations on social media

 » Volunteer in ways that use your skills as a 
storyteller.
 » Consider a study abroad
 »Read and watch content from  media 
based in St Cloud especially—the St. 
Cloud Times, WJON, KNSI, etc., to keep 
informed about what is happening in the 
community.
 » Follow key community leaders and 
organizations on social media

 » Join a professional organization in the field.
 » Volunteer in ways that use your skills as a 
storyteller.
 »Read and watch content from  media based 
in St Cloud especially—the St. Cloud Times, 
WJON, KNSI, etc., to keep informed about 
what is happening in the community.
 » Follow key community leaders and 
organizations on social media

Engage  
in career 
planning

 » Inquire about minors to add to your mass 
comm major. Start working on that minor as 
soon as possible.
 » Attend Mainstreet  (Fall) or Sidestreet 
(Spring) to learn more about the campus and 
its student organizations.
 » Attend UTVS’s general meeting to learn about 
UTVS, KVSC and the University Chronicle 
newspaper. Other student organizations in 
the department use this venue for outreach 
as well.  

 » Talk to alums of our program  or others 
working in your desired speciality to get 
advice on job prospects or experiences you 
should to build while in school
 » Talk to your advisor about possible 
specialties you can build and possible 
internships you can do later to show skills 
in those areas.
 »Get a part-time job
 »Develop a LinkedIn profile
 »Do at least one story project that could go 
into your final professional portfolio.

 » ontinue to seek and perform work that can 
become part of your professional portfolio
 »  Work on a resume and cover letter. 
Continuke to assemble content for a 
professional portfolio.
 » Consider entering work you’ve done in an 
awards competition
 » Visit the Career Center and learn what it 
can offer.
 » Attend a job fair and seek advice on 
prepping for job searches
 »Get a part-time job

 » Secure fulltime work in your field of 
specialization
 » Visit the Career Center and participate in on-
campus interviews and job fairs.
 » Finish your professional portfolio.
 » Consider entering work you’ve done in an 
awards competition
 » Talk to professors, employers and mentors 
about serving as references for your job 
hunt.
 » Attend talks from  the occasional guest 
speakers—usually former alums—we invite 
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APMASS COMMUNICATIONS / BACHELOR OF SCIENCE
You will learn a lot in your studies at SCSU, and we want you to  start 
thinking about your future NOW! This map offers suggestions on what to 
consider along the way to best prepare you for your future and the skills 
sought by employers and professionals. They are suggestions — you 
don’t have to complete them all. The map will help you, however, keep 
track of those experiences and opportunities that prepare you for your 
first job, starting a business or studio, or preparing for graduate school. 
It will also help you think about the many career possibilities and 
options that lie ahead.

You will find links to information, offices, support centers, student 
assistance professionals, and other help embedded in the map. SCSU 
has many support services available to students, and these will help you 
communicate with and locate those services.
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MASS COMMUNICATIONS /  
GETTING TO KNOW THE DEGREE

Results from a 2015 National Association of Colleges and 
Employers survey asking hiring managers what they seek most 
when hiring new college graduates:

 » The ability to:
 – work in a team structure
 – make decisions and solve problems (tie)
 – communicate verbally with people inside and outside an 

organization
 – plan, organize and prioritize work
 – obtain and process information
 – analyze quantitative data
 – create and/or edit written reports
 – sell and influence others

 » Technical knowledge related to the job
 » Proficiency with computer software programs

A 2013 American Association of College and Universities 
(AAC&U) survey of Employers reports:

 » INNOVATION A PRIORITY: 95% report giving hiring preference to 
college graduates with skills that enable them to contribute to 
innovation in the workplace.

 » IT TAKES MORE THAN A MAJOR: 91% say that a, “Demonstrated 
capacity to think critically, communicate clearly, and solve complex 
problems is more important than a candidate’s undergraduate 
major.”

 » BROAD LEARNING IS EXPECTED: 80% agree that, regardless of their 
major, all college students should acquire broad knowledge in the 
liberal arts and sciences.

 » STUDENTS NEED LIBERAL AND APPLIED LEARNING: Employers 
strongly endorse educational practices that involve students in 
active, effortful work — practices including collaborative problem 
solving, research, internships, senior projects, and community 
engagements.

 » E-PORTFOLIOS WOULD ADD VALUE: 83% say an electronic portfolio 
would be useful to indicate that job applicants have the knowledge 
and skills they need to succeed.

    

What do employers want  
and what skills do they seek?

Mass communications is a profession that integrates and uses 
knowledge from various disciplines to create and distribute messages 
to large, diverse audiences. Our program emphasizes critical thinking 
and practical multimedia storytelling skills that can be applied in a 
variety of professional situations. 

Our programs encourage students to obtain media experience while 
working on their degrees. Students can get that hands-on experience 
through UTVS, KVSC, the campus newspaper other university outlets 
and their associated social media.

DEGREE OPTIONS:    Updated: 1/24/20

Bachelor of Science: Journalism(46 credits), Creative Media Productions 
(46 credits), and Strategic Communications (42 credits)

Mass Communications minor: 18-20 credits

Master of Science:  Strategic Media Communications (33-35 credits)

COURSE AND PROGRAM HIGHLIGHTS:
The Department of Mass Communications is one of two in the state of 
Minnesota that is accredited by the Accrediting Council on Education in 
Journalism and Mass Communications (ACEJMC). It’s state-of-the-art, 
multimedia HDTV studios are the best in the region and students in the 
department regularly do live and pre-recorded  news, sports and other 
radio/tv/mobile content programming. 

WHAT WILL I LEARN STUDYING MASS COMMUNICATIONS?
Students will be able to:

 » Demonstrate an understanding of the history and role of professionals 
and institutions in shaping communications

 » Demonstrate an understanding of gender, race, ethnicity, sexual 
orientation and, as appropriate, other forms of diversity in domestic 
society in relation to mass communications. 

 » Demonstrate an understanding of the diversity of peoples and cultures 
and of the significance and impact of mass communications in a global 
society

 » Understand concepts and apply theories in the use and presentation of 
images and information

 » Demonstrate an understanding of professional ethical principles and 
work ethically in pursuit of truth, accuracy, fairness and diversity;

 » Think critically, creatively and independently
 » Conduct research and evaluate information by methods appropriate to 

the communications professions in which they work
 » Write correctly and clearly in forms and styles appropriate for the 

communications professions, audiences and purposes they serve
 » Critically evaluate their own work and that of others for accuracy and 

fairness, clarity, appropriate style and grammatical correctness
 » Apply basic numerical and statistical concepts
 » Apply tools and technologies appropriate for the communications 

professions in which they work

WHERE WILL THIS DEGREE TAKE ME?
The writing, technical and creative skills that students build in our 
program can take them into many career paths. Storytellers with hands-on 
experience who can work with diverse audiences are employable in a wide 
variety of areas.   Here are some job titles our alumni now hold:

 » News Producer, Reporter, Director,  and Anchor 
 » Sports Commementator, Sports play by play announcer
 » Social Media Content Producer
 » Advertising Creative Specialists
 » Communications Director
 » Programming Director 
 » Event Planner
 » Public Relations Executive 
 » Visual Productions Director
 » Station Manager
 » Field Producer
 » Motion graphics operator

UNLEASHPURPOS…

 


