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News from the Department

In Memoriam

We al | mi ss Bob Cal hounos s tten& degn speain d
for those who knew Bob students, colleagues, administrators, staffat we werg

ways, precisely because he was special and he made us feel special.lh i nk t hat dep
to him is when we put students firsthat is the number one value in our value statemdatpersonified it.

b princi
 eligib
and must submit a offgage essay describing their passion for life and fun, and expressing how they Will pur-
sue his goal of AWhy b e Spgcalocdnsidedatemwillybe givenctastudebte Whg r
meet one or more of the following criterifiom Little Falls, MN; a first generation college student; has ggud-

School Admission Test (LSATT.hank you very much for your previous donations and any donations ygu are
considering now.




Department Update @

Tom Zupanc, Chair

Last year was a busy year for our faculust to give you the scope of those enrolled in markefing
and business law classes, look at these numbers!

Spring 2008 Summer 2008 Fall 2008
Marketing classes 1265 students 256 students 1265 students

BLAW classes 670 students 117 students 761 students

In addition to these undergraduate numbers, our faculty was busy with MBA marketing and BRAW
classes, too.

There was a slight downturn in marketing internships this fall, but we expect that that will rgpound
soon. The college is debating the idea of unpaid internships so as to capture internships in smaller|firms a
well as norprofits. The idea is controversial, but if we are careful in regard to the types and sizes o enter-
prises which offer unpaid internships, there could be some new opportunities that we never had gvailabl
before.

We are excited with our newest marketing tenure track hire, Adesegun (Segun for [Jshort)
Oyedele. He comes to us from Lagos Nigeria via London, Wales, and Tei{aghas a biological sciendp
background as an undergraduate, but has since been converted to the noble pursuit of mblddtas
worked in fisheries, at Marsh and McClellan (an insurer aridsugrer) and of course as a marketéte

speaks at least three languag¥su will find his profile on these page®Ve are delighted to have him wi

us. Also new to the department are two fixed term teachésglia MacKenzie in Marketing, and Jamgs
(Jim) Lange in BLAW. 1 enjoy both these colleagues immenséifey arehigh energy, enthusiastic teacl-
ers who have a | ot of practical r e a Do yaucselfladavogl x p e
and get to know them.

Unfortunately, our department had to say good bye to Michael Ziebell last fall, who was sedyged by
an offer to lead a small business to greatn&uadents and colleagues thoroughly enjoyed his style andval-
ued his exper iVenwd emissavicha8l,cahdvihape Bessucceeds quickly so that he can [fome
back.

College Update

The Herberger College of Business adoptedfla

Ready b the

Our college of business also completed round one of the AACSB accreditation pieesspect
to complete the process in Mactober.St udent s and empl oyers can ¢gxpe
merely teach, but to demonstrate that our students |€arndepartment is well on the way to demonstraj-
ing that our students learn how to be effective communicators (oral and written) and ethically centergd prob
lem solvers/critical thinkersln addition to demonstrating these skills, each major will of course assesqstu-
dentsdé abilities with the content and subst a ce
Curriculum review at both the undergraduate and MBA level will begin in earnest thi®tallcol-
lege and department must make sure that the classes and content we offer are fulfilling the needs ofjthe en
ployers of our graduates.



Faculty News

Jo Ann Asquith:

Experiencing Global Business Practices

Economic globalization is a reality. Consequently, business students must be prepared to entgr this
global world and manage it from an international perspective. Marketing students and other College |pf Busi
ness majors will once again have the opportunity to take part in an international study program duringj the
May intersession this year. Some of you may have participated in past College of Business short terfj pro-
grams that have gone to China, Australia, Chile and destinations in Europe. This year students will Have the
opportunity to explore business practices in several areas of South America. Students will visit Buenps Aire
in Argentina and Concepcion, Santiago and Vina del Mar in Chile. An additional week is planned for|ptu-
dents to travel to Peru with a visit®Machu Picchu included.

The proposed study format matches earlier short term programs that have been conducted byjfthe col
lege with great successlnlike traditional courses of study in which students spend significant time in tjge
library or their apartments reading course materials and in the classroom;tishatiudy abroad progra

is designed so that students spend some time abroad experiencing the culture and examining busingps prac
tices. The program to South America features: economic and commercial briefings by U.S. Embassyjand
governmental personnel; @ite business visits and presentations at international and U.S. companies;fjec-
tures by international professors. The program is much more than tourism. This academic program(gprovids
the opportunity to gain insight into the international business environment, and the cultural experiencgs and
recreational activities allow students to develop an awareness and understanding of South American|ociety
and culture.

Many of our marketing alums may not have had the opportunity to take part in international stifdy pro:
grams as students and it has been suggested several times that we offer former students the opportigity to
take part in our business study program tours. As any good marketer knows, if there is demand for gjprogre
perhaps we should explore the idea more fully. Let us know if you might be interested in participating] in a
short term program with other alums. If demand exists we could further explore a program that expargls you
global business experience and give many of you a chance to explore international business in a wayj you
missed as undergrads. If you were able to take part in an international program as an undergrad pefpaps Y
would like to explore new international markets at this point in your career. Experience is a powerfulfteache
and international study programs are a way to achieve understanding of the challenges and opporturgties of
conducting business in a highly diverse and international environment. Cém#ach L. Asquithjas-
gquith@stcloudstate.&tlyou are interested and we will keep you posted if a program for alums is develpped.

Denny Bristow:

Professor Ken Schneider (left) and | have a passion for baseball and for several years have bfen apy

ing our research expertise in consumer behavior and scale development to the
We have worked with several Major League Baseball (MLB) teams, in

ing the San Diego Padres and Arizona Diamondbacks, studying fan behavior,

motivation, and knowledge of the sport of baseball. Our research team h{&& ,, -

wor ked with the Padres and doéBacks * o 1 an

promotional efforts of professional sports organizations. Our works have bee
lished in the area of professional sports in leading academic journals and we
continue our work with other MLB teams and to expand the research to other
sional and collegiate sports.



mailto:jasquith@stcloudstate.edu
mailto:jasquith@stcloudstate.edu

| am also actively publishing in the areas of student, faculty and employer perspectivenef|pn
courses in business schools, sales force automation and technology in the workplaceltaratperspec

of the customer orientation of financial institutions, realtors, and financial institutions.

Penny De Jong:
The last 2 semesters have been busy but rewarding. | am currently serving on the EPT Comifittee

is carrying most of the weight but | am learning my way around and liking it.

|l have attended 2 conferences, both with flhe
ence was in Louisville, KY where | was a memijer
tations. 0O My position paper was published i t
Spring Conference in Chicago where | presentedautioored paper entitled,St udy of Mac|pu
dentsdé Ethical Il ntentions in Business Siwhckt flons
was also published in the conference proceedings
Three articles were either published or accepted for publication in peer reviewed journals in thjs time
period and they include the following:

DeJong, P. (2008). Examination of Correlates of Ethical Propensities and Ethical Intentions in the Urgted
States, Australia and the Philippin&gternational Journal of Management, (23, 270278.

Watson, S., DeJdong, P., & Slack, J. (in press). Impact of Racial Attitudes on Consumers' Evaluationgjof
Black Character Advertisements: Does Spokesperson Skin Color Make a Diffe@ocefiunica-
tion Research Reports

Watson, S., Stern, B. B., & DeJong, P. (in press). Ethical Responses to Public Allegations of Skin Tghe Ma-

nipulation in Print Advertising: Consumer Indifference of Consumer Concéon?nal of Promo-

tion Management

| also served as a reviewer for the "Academy of Collegiate Marketing Educators”, and for the onfer-
ence: The Globalization of China, Cambridge/Harvard Universities. | volunteered to be a reviewer fgf Mer-
lot, an educational resource for teaching and leartiittp://teachereducation.merlot.org/
Given all that, the most joyous things that have happened this year are: 1. my baby grandson|as
given a clean bill of health (even though hel|lst]i
back safely from his 18 month tour in Kosovo, and 3. my second son and his wife are expecting theirffirst
child (a boy). We are going out to West Virginia to visit them in August. | will bring home pictures.

Rajesh Gulati:

The Kalahari resort at Wisconsin Dells gets an A grade! And no, they are not paying me to say this. |
took my first family trip to the fdADellso thid sr
we have a couple of camping trips planned, and if | have my way, 90% of the intersession and first shmmer
session will be spent on the water catching monster walleyes and crappies. Another item of persona rele-
vance: I tried the 2 pound burger chall enge 3
main nameless, did. |

On a professional note, | attended and presented a paper at the ACME conference in Oklaho a City
my colleagues and | had a paper accepted for publication and sent a manuscript for review to a jourral, re-
viewed papers for AMA and NCSM conferences, and reviewed a couple of manuscripts for the Jourrgal of
Marketing Theory and Practice. Between university, college, department, and advisory group meetings, |
found little time to relax between classes.

Jim Johnson:
My writing project for this year involves my @uthorsi Denny Bristow, Diane McClure and Ken


http://teachereducation.merlot.org/

Schneider. We conducted personal | -didtaace truckedmvers. g t |
With their permission, we tape recorded their answers to about 10 open ended questions. The averape inte
view took about 20 minutes. With this data base, we are writing #mteges, one of which is almost fin-

ished and will soon be out for review. The other two will be complétefdre the end of Fall 2009 semes

ter.

Beach, Fl and this semester | attended the annual meeting of the Transportation Research Forum injPort-
land, OR.

Whitney Johnson:

ate the high level of student engagement with the material. Imagine if you had the opportunity to taffe the
law class over again with significant work experience. | hope that is a pleasant thought and that youjwould
use that work experience to gain insight into the law.

| also started serving on SCSU6s Judiciary B
violating SCSU policies, such as underage drinking. The board recommends SCSU punishment for hose
found liable for the behavior. Separately, | completed mediation training in 2008 and can serve as §
Aqgual i fied neutral o under Minnesota | aw.

| continue to research in the area of health and banking law and published an articlourriagof
Pension Planning and Complianoa Health Savings Accounts.

|l am running in SCSUG6s Earth Day half mar gt hc

and former SCSU students pass me. Hope to see you there.

Deb Kellerman:
| 6ve been primarily teaching the Business(fCor

ences. | spoke at the National Delta Pi Epsilon Research Conference in Chicago, IL in November. Jfhe
topic was: Communications & Technology in Business Today.

statistical analysis and initial writing of research article.
| attended an EPA/ Explore MN Tourism workghory

Jong and | are gathering literature and materials in preparation for publications in this area.

On a personal note: Wedre entering our 149h
d refresh and fish whenever possible. Col ¢
[ He wi | | be entering the 10th grade. a
inking of Mass Communications as a major wft

My business communication students always appreciate hearing from @lamyone interested in
sharing words of advice concerning your career, your business communication responsibilities, etc, please
contact me through the department. Remember y
dents and majors.

— N
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b a
t h

Bruce Klemz:

As most of you know, I have been working n /
real success. 1 6m still working with a coupl g of
smal | team thatés helping enhance an orphana@e i
Al DS so wedve decided to build a small <clini f
groups helped with fundraising, promotion efforts and transportation of donated items. With their helj§ we
even got CentraCare to donate all their equipment from a clinic in St. Joseph that they closed so thejjKenya
clinic should be quite a nice place. Overall this work is a blast and as you know | use it to bring interija-
tional issues to my classes.



On an unrelated note, in the last year | published "Fighting of the Big Guys: Comparing Compptitive
Ret ai l Services Strategies in 1st and 3rd I d
ception Differences in Two Collectivist Culturé§asuversusUbunttdo wi t h s ome of y P

differences impact the customers and retail strategies.
Janell Kurtz:

Noida, Indiaal ong wi th Dr s. Davis and Supanvanij, T h e
Relationships, Corporate Religion & ResponsibiliicRe per cussi ons on Ouriogbh a O
the conference, Volume 4 of the Amity Global Business Review was rele@sedavis and | ceauthored

two articles in the Reviedv Medical Tourism to India: The Growing U.S. Patient MarketlForeign Cor-

rupt Practices Act:Compliance in India The piece on medical tourism was awarded the best paper, afgd the
article on corruption received the best academician research paper presentation.

Olivia Lee:

In Spring 2009, Target Corporation awarded a $4,000 case study grant to Dr. Olivia Lee for higr Stra-
tegic Marketing course.

Students who enrolled in this capstone course developed strategic plans and presented their [deas ir
groups of four. The winning team wa&n Marketing

Zen Marketing consists of Tarek Kotby, Makenzie Hannine, Matthew Jensen ,and Michael Watrud (from left to right).

Adesegun Oyedele:
The warmth of the faculty members and staff in the marketing department has allowed me to i ettle
down and adjust to the nice warm weather in Saint Cloud. The informal mentoring by the faculty me | bers
in the marketing department has also helped me to improve the delivery of my course work in the clggssroon
My sincere gratitude to everybody in the department especially Nancy Fischer. ’

In the fall of 2008, | made a presentation at the American Marketing Association meeting at SESU.
The title of the presentation was: Understanding Global Con-
sumer Culture. | developed an Integrated Marketing Communi-
cation plan for a local Bakery (Saint Cloud bakery) through the
supervision of student group projects. The implementation of the
plan is ongoing. Barry Kirchoff of SBDC is helping the owner
of the Bakery to implement the plan.

This spring semester (2009), | implemented an IMC
campaign for a local Mexican restaurant. The campaign was

also used to raise funds for the Robert Calhoun Scholarship at
HCOB. | used secondlife virtual world to connect my class with
a guest speaker from the University of Texas Pan American.lg
also used secondlife to deliver a PowerPoint presentation to thestaurant during the Marketing Campaign Project for

students in myIMCcIass. Adesegun Oyedel eds MKT{@ 403

culty and friends enjoy a meal at Las Manarcas Mexican

I to r: Terri Mische, Brad Sleeper, Segun Oyedele, Tom Zupal



